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 Course Learning Outcomes (CLOs): Upon completing this course, students should be 

able to 

CLO1 Understand, List and Explain the key concepts and theories related to global 

marketing, including global market environments, cultural factors, global consumer 

behavior, and international market segmentation. 

CLO2 Summarize, Illustrate and Demonstrate the understanding of the economic, political, 

legal, and technological factors influencing global markets and their implications for 

global marketing strategies. 

CLO3 Analyze and Develop global marketing strategies that align with organizational goals 

and leverage market opportunities across different regions. 

CLO4 Comprehend, Evaluate and Apply appropriate market entry strategies (e.g., export, 

licensing, joint ventures, and direct investment) based on analysis of market conditions 

and strategic objectives. 

 

 Course plan specifying Topics, Teaching time and  CLOs 

Sl no. Topic Hours  CLOS 
1 The Scope and Challenge of International 

Marketing 

 

8 
CLO1 

CLO2 

2 The Dynamic Environment of International Trade        7 CLO2 

      CLO3 

3 History and Geography: The Foundations of 

Culture 

              7  CLO2 

CLO4 

4 Cultural Dynamics in Assessing Global Markets        8 CLO1 

CLO3 

5 Culture, Management Style, and Business Systems        8 CLO3 

CLO4 



6 The Political Environment: A Critical Concern 

 

       7 

 
CLO2 

CLO3 

CLO4 

 

 Course plan specifying content, CLOs, co-curricular activities (if any), teaching 

learning and assessment strategy matching with CLOs. 

 

Week Topic Teaching-Learning 

Strategy 

Assessment 

Strategy 

CLOs 

1 The Scope and Challenge of International 

Marketing: Global Perspective: Global Commerce 

Causes Peace The Internationalization of U.S. 

Business International Marketing Defined The 

International Marketing Task Marketing Decision 

Factors Aspects of the Domestic Environment, 

 Lecture 

 Discussion 

 Assignment 

 

 Question & 

Answer 

(Oral) 

 Written 

Test 

 

CLO1 

CLO2 

 

 

 

2 The Scope and Challenge of International 

Marketing: Aspects of the Foreign Environment 

Environmental Adaptation Needed The Self-

Reference Criterion and Ethnocentrism: Major 

Obstacles Developing a Global Awareness. 

 Lecture 

 Discussion 

 Exercise  

 Group discussion 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 Written 

Test 

CLO1 

CLO2 

 

3 The Scope and Challenge of International 

Marketing: Stages of International Marketing 

Involvement No Direct Foreign Marketing Infrequent 

Foreign Marketing Regular Foreign Marketing 

International Marketing Global Marketing The 

Orientation of International Marketing. 

 Lecture 

 Discussion 

 Exercise  

 

 

 

 Question & 

Answer 

(Oral) 

 Written 

Test 

CLO1 

CLO2 

4 The Dynamic Environment of International 

Trade: Global Perspective: Trade Barriers—An 

International Marketer’s Minefield The Twentieth to 

the Twenty-First Century World Trade and U.S. 

Multinationals Beyond the First Decade of the 

Twenty-First Century Balance of Payments 

Protectionism. 

 Lecture 

 Discussion 

 Assignment 

 Group discussion 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 Written 

Test 

 

CLO2 

CLO3 

5 The Dynamic Environment of International 

Trade: Protection Logic and Illogic Trade Barriers 

Easing Trade Restrictions The Omnibus Trade and 

Competitiveness Act General Agreement on Tariffs 

and Trade. 

 Lecture 

 Discussion 

 Problem Solving 

 Group discussion 

 Question & 

Answer 

(Oral) 

 Written 

Test 

CLO2 

CLO3 

6 The Dynamic Environment of International 

Trade:  
World Trade Organization Skirting the Spirit of 

GATT and WTO The International Monetary Fund 

and World Bank Group Protests against Global 

Institutions. 

 Lecture 

 Discussion 

 Problem Solving 

 Exercise  

 

 Question & 

Answer 

(Oral) 

 Written 

Test 

 Quiz 

CLO2 

CLO3 

7 History and Geography: The Foundations of 

Culture: Global Perspective: Birth of a Nation—

Panama in 67 Hours Historical Perspective in Global 

Business History and Contemporary Behavior 

History Is Subjective Manifest Destiny and the 

Monroe Doctrine. 

 Lecture 

 Discussion 

 Problem Solving 

 Group discussion 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 

CLO2 

CLO4 

8 History and Geography: The Foundations of 

Culture: Geography and Global Markets Climate 

 Lecture 

 Discussion 

 Question & 

Answer 
CLO2 

 



and Topography Geography, Nature, and Economic 

Growth Social Responsibility and Environmental 

Management. 

 Problem Solving 

 

(Oral) 

 Class Test 

 Written 

Test 

 

9 History and Geography: The Foundations of 

Culture: Dynamics of Global Population Trends 

Controlling Population Growth Rural/Urban 

Migration Population Decline and Aging Worker 

Shortage and Immigration World Trade Routes 

Communication Links 

 Lecture 

 Discussion 

 Assignment 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 

CLO2 

CLO4 

10 Cultural Dynamics in Assessing Global Markets: 

Global Perspective: Equities and eBay—Culture Gets 

in the Way Culture’s Pervasive Impact Definitions 

and Origins of Culture Geography History The 

Political Economy. 

 Lecture 

 Discussion 

 Group discussion 

 Oral presentation 

 Question & 

Answer 

(Oral) 

 Written 

Test 

CLO1 

 

11 Cultural Dynamics in Assessing Global Markets: 

Technology Social Institutions Elements of Culture 

Cultural Values Rituals Symbols Beliefs Thought 

Processes Cultural Sensitivity and Tolerance. 

 Lecture 

 Discussion 

 Assignment 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 Written 

Test 

CLO1 

CLO3 

12 Cultural Dynamics in Assessing Global Markets: 
Cultural Change Cultural Borrowing Similarities: An 

Illusion Resistance to Change Planned and 

Unplanned Cultural Change. 

 Written exam 

 MCQ test 

 Presentation 

 Written 

exam 

 MCQ test 

 Oral test 

CLO1 

CLO3 

13 Culture, Management Style, and Business 

Systems: Global Perspective: Do Blondes Have 

More Fun in Japan? Required Adaptation Degree of 

Adaptation Imperatives, Electives, and Exclusives 

The Impact of American Culture on Management 

Style Management Styles around the World 

Authority and Decision Making Management 

Objectives and Aspirations Communication Styles 

Formality and Tempo P-Time versus M-Time 

Negotiations Emphasis 

 Lecture 

 Discussion 

 Exercise  

 Group discussion 

 Question & 

Answer 

(Oral) 

 Class Test 

 Written 

Test 

 

 

CLO3 

CLO4 

14 Culture, Management Style, and Business 

Systems: Global Perspective: Do Blondes Have 

More Fun in Japan? Required Adaptation Degree of 

Adaptation Imperatives, Electives, and Exclusives 

The Impact of American Culture on Management 

Style Management Styles around the World 

Authority and Decision Making Management 

Objectives and Aspirations Communication Styles 

Formality and Tempo P-Time versus M-Time 

Negotiations Emphasis. 

 Lecture 

 Discussion 

 Problem Solving 

 

 Question & 

Answer 

(Oral) 

 Written 

Test 

 

 

CLO3 

CLO4 

15 The Political Environment: A Critical Concern: 

Global Perspective: World Trade Goes Bananas The 

Sovereignty of Nations Stability of Government 

Policies Forms of Government Political Parties 

Nationalism Targeted Fear and/or Animosity Trade 

Disputes Political Risks of Global Business  

Confiscation, Expropriation, and Domestication  

 Lecture 

 Discussion 

 Exercise  

 Assignment 

 

 Question & 

Answer 

(Oral) 

 Class Test 

 Written 

Test 

 

CLO2 

CLO3 

CLO4 

16 The Political Environment: A Critical Concern: 

Economic Risks Political Sanctions Political and 

Social Activists and Nongovernmental Organizations. 

 Lecture 

 Discussion 

 Problem Solving 

 Question & 

Answer 

(Oral) 

CLO3 

CLO4 

 



Violence, Terrorism, and War Cyber terrorism.   Group discussion  Written 

Test 

 Quiz 

 

 

17 The Political Environment: A Critical Concern: 

Cybercrime Assessing Political Vulnerability 

Politically Sensitive Products and Issues Forecasting 

Political Risk Lessening Political Vulnerability Joint 

Ventures Expanding the Investment Base Licensing 

Planned Domestication Political Bargaining Political 

Payoffs Government Encouragement. 

 

 Lecture 

 Discussion 

 Assignment 

 Oral presentation 

 

 Question & 

Answer 

(Oral) 

 Written 

Test 

 

CLO2 

CLO3 

CLO4 

 

Assessment and Evaluation 

1) Assessment Strategy: Group Discussion, Class tests, Case Study, Term Paper, 

Presentation.  

2) Marks distribution: 

a) Continuous Assessment: 

 Class attendance is mandatory. Absent of 70% classes; disqualify the student for 

final examination only authority recommendation will be accepted with highly 

reasonable causes.  

 Late submission of assignments is not allowed. Late submission of assignments 

will be only taken with highly reasonable causes and 20% mark will be deducted.  

 To pass this course student will have to appear mid-term and final examination. 

b) Summative:  

 CIE- Continuous Internal Evaluation (90 Marks) 

Bloom’s Category Test Assignments  Quiz External Participation in 

Curricular/ Co-curricular 

Activities 

Marks (out of 90) (15) (15) (15) (15) 

     

Remember 05   Bloom’s Affective Domain: 

(Attitude or will) 

Attendance:15 

Copy or attempt to copy: -

10 

Late Assignment: -10 

Understand 05 06 07 

Apply 05   

Analyze 10  08 

Evaluate 05 09  

Create 10   

 05   

 

 

 

 

 



 

 SEE- Semester End Examination (60 Marks) 

Bloom’s Category Test 

Remember 10 

Understand 10 

Apply 10 

Analyze 10 

Evaluate 10 

Create 10 

 

3) Make-up Procedures: Dates for exams will be strictly followed. No makeup exam 

(Normal case), for exceptional case university rules and regulation should be 

followed.  

Learning Materials 

1) Recommended Readings: 

 International Marketing By Philip R. Cateora. 

 

2) Supplementary Readings:  

 Global Marketing –Foreign Entry, Local Marketing and Global Management by 

Johansson, J.K. 

 

 



Week: 1 
Slides  1-13 



Week-1-3 









Of all the events and trends affecting global business today, four 

stand out as the most dynamic, 

(1) The rapid growth of the World Trade Organization and regional free 

trade areas such as the North American Free Trade Area and the 

European Union. 

 

(2) the trend toward the acceptance of the free market system among 

developing countries in Latin America, Asia, and eastern Europe. 

 

(3) the burgeoning impact of the Internet, mobile phones, and other 

global media on the dissolution of national borders. 

 

(4) the mandate to manage the resources and global environment 

properly for the generations to come. 

 

Events and trends affecting global business 

 

















Week: 2 
Slides  15-27 











-Porter's five forces analysis 



















Week: 3 
Slides  29-37 





















Week: 4 
Slides  39-59 



Week-4-6 







Balance of Trade The balance of trade: 

 is the difference between amount of exports 

and imports of visible goods. 

 

Balance of trade= total exports- total imports. 







Balance of Payments (BOP) 
Balance of Payments (BOP): 

 
The system of accounts that records a nation’s 

international financial transactions. 

  The difference between all money flowing into the 

country in a particular period of time and the outflow of 

money to the rest of the world.  

 

  These financial transactions are made by individuals, 

firms and government bodies to compare receipts and 

payments arising out of trade of goods and services. 

 









Elements of Balance of Payment 
 











Protectionism:  

 

Policy of protecting domestic industries against foreign 

competition by means of tariffs, subsidies, import quotas, or 

other restrictions or handicaps placed on the imports of 

foreign competitors. 
 









Arguments against protectionism 

Market Distortion and loss of Economic Efficiency 
Protectionism can be an ineffective and costly means of sustaining 
jobs and supporting domestic economic growth: 
 
Higher Prices for Consumers 
Import tariffs in particular push up prices for consumers and insulate 
inefficient domestic sectors from genuine competition. They penalize 
foreign producers and encourage an inefficient allocation of 
resources both domestically and globally. 
 
Reduction in Market Access for Producers 
Export subsidies depress world prices and damage output, profits, 
investment and jobs in many lower and middle-income developing 
countries that rely heavily on exporting primary and manufactured 
goods for their growth. 

 



Arguments against protectionism 

Extra Costs for Exporters 
For goods that are produced globally, high tariffs and other barriers 
on imports act as a tax on exports, damaging economies, and jobs, 
rather than protecting them. For example, a tariff on imported steel 
can lead to higher costs and lower profits for car manufacturers and 
the construction industry. 
 
Adverse Effects on Poverty 
Higher prices from tariffs tend to hit those on lower incomes hardest, 
because the tariffs (e.g. on foodstuffs, tobacco, and clothing) fall on 
products that lower income families spend a higher share of their 
income. Tariffs can therefore lead to a rise in relative poverty. 
 
Retaliation & Trade Wars 
There is the danger that one country imposing import controls will 
lead to retaliatory action by another. 

 



Week: 5 
Slides  61-82 



Reasons for Trade Barriers 







Trade barriers 

-Trade Barriers can broadly divided into tariff 

barriers and non tariff barriers. 

 

-The purpose of trade barriers is to promote 

domestic goods than imported goods and there 

by safeguard the domestic industries. 

































Difference between Quota and License 







Week: 6 
Slides  83-103 







 

 

Easing Trade Restrictions 

 

 

 

 

















World Trade Organization (WTO) 

The World Trade Organization (WTO) is the 

only global international organization dealing 

with the rules of trade between nations.  

 

-goal is to help producers of goods and 

services, exporters, and importers conduct their 

business. 



The main functions of WTO 

1. To implement rules and provisions related to 

trade policy review mechanism. 

2. To provide a platform to member countries to 

decide future strategies related to trade and 

tariff. 

3. To provide facilities for implementation, 

administration and operation of multilateral and 

bilateral agreements of the world trade. 

 



The main functions of WTO 

4. To administer the rules and processes 

related to dispute settlement. 

 

5. To ensure the optimum use of world 

resources. 

 

6. To assist international organizations such as, 

IMF and IBRD for establishing coherence in 

Universal Economic Policy determination. 

 













The World Bank 





Week: 7 
Slides  105-118 



Week-7-9 





























Week: 8 
Slides  120-131 



























Week: 9 
Slides  133-145 





























Week: 10 
Slides  147-165 



Week-10-12 







































Week: 11 
Slides  167-183 





































Week: 12 
Slides  185-198 































Week: 13 
Slides  200-224 



Week- 13 & 14 



















































Week: 14 
Slides  226-245 











































Week: 15 
Slides  247-263 



Week-15-17 



































Week: 16 
Slides  265-278 































Week: 17 
Slides  279-290 
























